
                                  

Lemonade	
  Day	
  Partners	
  with	
  Google	
  for	
  Entrepreneurs	
  
WITH	
  A	
  SHARED	
  GOAL	
  OF	
  EMPOWERING	
  1	
  MILLION	
  YOUTH	
  TO	
  BECOME	
  TOMORROW’S	
  

ENTREPRENEURS	
  THROUGH	
  TECHNOLOGY	
  AND	
  HANDS-­‐ON	
  TRAINING

HOUSTON,	
  TX	
  –	
  Lemonade	
  Day	
  is	
  excited	
  to	
  announce	
  a	
  partnership	
  with	
  Google	
  that	
  will	
  empower	
  
millions	
  of	
  students	
  around	
  the	
  country	
  to	
  become	
  entrepreneurs.

Lemonade	
  Day	
  is	
  a	
  naRonal	
  movement	
  that	
  teaches	
  youth	
  to	
  start,	
  own	
  and	
  operate	
  their	
  own	
  
business	
  through	
  the	
  real-­‐world	
  experience	
  of	
  a	
  lemonade	
  stand.	
  As	
  the	
  organizaRon’s	
  naRonal	
  
innovaRon	
  sponsor,	
  Google	
  will	
  provide	
  tools	
  and	
  technology	
  to	
  help	
  Lemonade	
  Day	
  fulfill	
  its	
  mission	
  
of	
  empowering	
  today’s	
  youth	
  to	
  become	
  tomorrow’s	
  entrepreneurs.	
  This	
  is	
  the	
  newest	
  partnership	
  
under	
  the	
  company’s	
  Google	
  for	
  Entrepreneurs	
  effort,	
  which	
  includes	
  over	
  50	
  projects	
  live	
  around	
  the	
  
world.	
  

Google	
  understands	
  the	
  journey	
  of	
  entrepreneurship	
  firsthand.	
  “Google	
  began	
  as	
  a	
  startup	
  in	
  a	
  
garage,	
  and	
  we	
  ourselves	
  are	
  a	
  company	
  full	
  of	
  entrepreneurs	
  and	
  entrepreneurial	
  spirit;	
  we	
  really	
  
want	
  to	
  empower	
  the	
  next	
  generaRon	
  of	
  startups	
  to	
  be	
  successful.	
  Lemonade	
  Day	
  is	
  having	
  a	
  
measurable	
  impact	
  on	
  youth	
  across	
  America	
  and	
  we’re	
  excited	
  to	
  team	
  up	
  to	
  help	
  train	
  these	
  youth	
  to	
  
be	
  current	
  and	
  future	
  entrepreneurial	
  leaders,”	
  said	
  Mary	
  Grove,	
  Director	
  of	
  Google	
  for	
  
Entrepreneurs.

“We	
  are	
  changing	
  the	
  trajectory	
  of	
  our	
  country	
  one	
  lemonade	
  stand	
  at	
  a	
  Rme,”	
  stated	
  Lemonade	
  Day	
  
Founder,	
  Michael	
  Holthouse.	
  “Having	
  Google	
  as	
  a	
  naRonal	
  innovaRon	
  partner	
  is	
  criRcal	
  to	
  ensuring	
  
Lemonade	
  Day	
  grows	
  to	
  scale,	
  impacRng	
  at	
  least	
  1	
  million	
  youth	
  with	
  the	
  life-­‐changing	
  experience	
  of	
  
starRng,	
  owning	
  and	
  operaRng	
  their	
  very	
  own	
  business	
  –	
  a	
  lemonade	
  stand.”	
  

In	
  launching	
  the	
  partnership,	
  the	
  two	
  organizaRons	
  announced	
  a	
  “Million	
  Mentor	
  Challenge”	
  because	
  
1	
  million	
  new	
  entrepreneurs	
  need	
  1	
  million	
  mentors!

Lemonade	
  Day	
  is	
  a	
  strategic	
  14-­‐step	
  process	
  that	
  walks	
  youth	
  from	
  a	
  dream	
  to	
  a	
  business	
  plan,	
  while	
  
teaching	
  them	
  the	
  same	
  principles	
  required	
  to	
  start	
  any	
  big	
  company.	
  Inspiring	
  kids	
  to	
  work	
  hard	
  and	
  
make	
  a	
  profit,	
  they	
  are	
  also	
  taught	
  to	
  spend	
  some,	
  save	
  some	
  and	
  share	
  some	
  by	
  giving	
  back	
  to	
  their	
  
community.	
  Launched	
  in	
  Houston,	
  Texas	
  in	
  2007,	
  Lemonade	
  Day	
  has	
  grown	
  from	
  2,700	
  kids	
  to	
  
150,000	
  kids	
  in	
  36	
  ciRes	
  across	
  America	
  and	
  Canada.	
  With	
  the	
  help	
  of	
  partners	
  like	
  Google,	
  Lemonade	
  
Day	
  will	
  bring	
  this	
  entrepreneurial	
  experience	
  to	
  1	
  million	
  kids	
  in	
  100	
  ciRes	
  across	
  America,	
  sparking	
  
entrepreneurship	
  and	
  insRlling	
  financial	
  literacy	
  in	
  a	
  way	
  that’s	
  never	
  been	
  done	
  to	
  scale.	
  

To	
  learn	
  more	
  about	
  the	
  partnership	
  and	
  to	
  sign	
  the	
  “Million	
  Mentor”	
  pledge	
  visit:	
  hfp://
lemonadeday.org/mentor

http://lemonadeday.org/mentor
http://lemonadeday.org/mentor
http://lemonadeday.org/mentor
http://lemonadeday.org/mentor

