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Parent Support Letter

Dear Parent/Caring Adult,

We are so excited that you are working with a participant of Lemonade Day-DC
2017. The City Directorts Team has been working hard to make Lemonade Day a

success and provide children with a quality experience on Saturday, April 29, 2017.

All children need support and guidance from caring adults in their families, school
and communities, and we want to thank you for providing them with that
support. With your help, the Lemonade Day curriculum teaches youth practical
skills and how to relate their academic concepts to real world experiences. They are
able to learn how to become business leaders, social advocates, volunteers, and

forward thinking citizens. Lemonade Day prepares youth to start, own and

operate their very own business... a lemonade stand! Youth experience
entrepreneurship first-hand through writing a business plan, building their

lemonade stands, selling their products, making a profit, and sharing those profits with their community.

Thank you for providing children with a fun, enriching, and unique experience. We are confident that you will
help Lemonade Day youth participants succeed in becoming the next generationts business leaders. Your
commitment and support is crucial and we greatly appreciate it. Good luck to both you and the Lemonade

Day-DC participant!
Sincerely,
The City Directorts Team Lemonade Day-DC,

The George Washington School of Business
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This guide is designed to help you guide your youth to get the most out of Lemonade Day. Itisa

step-by-step process that makes suggestions and gives you questions to ask to stimulate deeper thinking. It is

intended to serve as a companion to the Entrepreneur Workbook included in the Lemonade Day backpack.

Remember, your role is to show them the way, not to do it for them. When kids learn by doing, they

retain significantly more knowledge than through lecture or reading. Over the past forty plus years, research has

shown that project based learning is effective in helping students retain knowledge, increase achievement, and

improve performance. The ancient Chinese proverb ETell me and Ifll forget; show me and | may remember;

involve me and IEll understand.€ illustrates this principle.

Most importantly, have fun with Lemonade Day! It is a remarkable way for you to deepen your

relationship as you learn together. Each lesson in this guide corresponds to the ESteps to Successé in the

Entrepreneur Workbook. We have included questions to ask your participant in support of the lessons in the

workbook.

Visit the website at LemonadeDay.org for more resources, games and forums.

Lemonade Day Supports Academic Achievement

Financial Literacy & Economics
capital equipment and consumables
supply and demand
credit, debt and compound interest
gross and net income
practical and basic business skills
money management
marginal utility

return on investment

Life Skills/Personal Development
leadership
planning
creativity
self-direction and personal productivity
social responsibility and charity
time management

higher order thinking

College & Career Readiness
critical thinking and collaboration

civic responsibility

Academics
math calculations

reading and interpreting data
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customer service - reading and writing
teamwork

problem solving
presentation skills and design
21* Century Skills

Be a Mentor for your Child: Engage, Empower, Educate!

Benefits of being a Mentor and Caring Adult:
e Connects academic content to the real world

e Enhances 2Ist century Skills: Collaboration, Communication,

Critical thinking, Creativity o o '
e Project-based and interdisciplinary ‘ l‘)ll ’h

e Aligned to Common Core Standards
e FEasy-to-follow lesson plans
e Adaptable for different grade levels

e Affordable and reusable

Safe Stand Locations Details and Logistics

Here are a few reminders regarding safe stand locations:

e All stands must be set up on private property or in one of the approved public zones between 8:00 a.m.
and 4:00 p.m. on April 29, 2017. Please check our website for suggestions on safe stand locations:
dc.lemonadeday.org/stand-locations

e Your student may set up on public property around the district (this excludes federal property such as
monuments, some parks, and all metro stations) and you must ask permission if you set up on private
property (such as local businesses, apartment complexes, etc).

e All stands must be ten feet away from fire hydrants and all entrances.

e At least one caring adult must be present and provide supervision for each child or team and their
Lemonade Stand.
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e Please let us know exactly where your stand will be and when you will be open on Lemonade Day so
that our mentors can visit the stands and so that we can provide you with an approved permit stand
from DCRA if needed.

e Youth will receive a "swag bag" with prizes and materials for their lemonade stand if they let us know
where their lemonade stand will be located.

Other FAQ's

e YES, kids get to keep the money that they make on Lemonade Day BUT our program is based in
financial literacy and part of the Lemonade Day curriculum encourages student to spend, save, and
share what they earn.

e YES, you will receive college student volunteers to help you run your stand if you submit your stand
location AND hours-of-operation before April 29th. If you submit them on the day of Lemonade Day,
we will do our best to get to you!

e YES, you will have a Lemonade Day point of contact for Lemonade Day in case there is an emergency:
240-233-6642 or 240.232.6361

Management
IFYOURCHILD ISA...

4th - 5th grader:
e Enjoys teamwork / organized group activities, so playing games to break up lessons is preferable
e Well balanced and receptive

6th grader:
e Needs breaks to get up and move around
e Most likely to have the greatest mood swings
e Likestoargue

7-8th grader:
e Needs physical activity
e Greatest need for peer approval

TEACHER LANGUAGE...

1. Reinforcing:

a. Acknowledge positive actions by haming them (ex:
you're all asking relevant questions and making supportive comments).
2. Reminding:
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a. Give students a chance to show an appropriate alternative behavior (ex: show me how we

agreed to share these materials).
3. Redirecting:

a.  Sop the behavior and tell the child what to do instead (Stop. We walk in the halls).

4. Modeling and practicing:

a. Getstudents engaged by asking them to model the role plays/ activities.

5. Maintain an encouraging environment:

a. Studies have shown that students have a greater chance of succeeding if their instructor

demonstrates a belief in them.
6. Beauthoritative and friendly at the same time

a. (Don'tsay Edoes anyone want tog say, Eeveryone tell me one of their goalsé

b. Incorporate personal experiences into the lessons

Recommended Timeline

4 weeks before Lemonade Day

SET AGOAL

3 weeks before Lemonade Day

MAKE A PLAN (first 5 pages)

2 weeks before Lemonade Day

MAKE A PLAN (next 5 pages)

1week before Lemonade Day

WORK THE PLAN

Week immediately following Lemonade Day

ACHIEVE YOUR DREAMS

SET A GOAL: corresponds to page 4 of the youth workbook!

Welcome the Student

e Welcome the student to their first Lemonade Day lesson!

e Congratulate them on participating in this project which will allow them to make their own money by
starting, owning and operating their very own business... A Lemonade Stand!

e Review the date and purpose of Lemonade Day (April 29th 2017), and let the student know that their
commitment and hard work will pay off; not only in actual cash but also in learning skills that they can

use for the rest of their lives!

General Tip for This Section
e Besure to Emphasize their own interests and passions
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o Isthe student into football? Tailor the discussion of business and entrepreneurship toward
football and the industry.
o This keeps the students interests peaked throughout the lesson

Being an Entrepreneur

e Begin with the vocab words (see the Glossary of Terms - pg. 13).

e Bring those words to play at the very beginning- so you find out their lack of
knowledge.

Build off of those words to explain the gaps in their knowledge.
Ask the student:
EHave you ever felt like Joshua, Kayla or Michael?&
EWhy do you want to start your own business?
EDoes anyone know what Entrepreneur is?é
EDo you know any Entrepreneurs?é

m  Have the student name famous local and national
entrepreneurs.

m  Examples of national entrepreneurs include: Sergey Brin and Larry Page, founders of
Google; Russell Simmons, founder of Def Jam Records; Bill Gates, founder of
Microsoft; Steve Wozniak, Steve Jobs, and Ronald Wayne, founders of Apple
Computers; Mark Zuckerberg, founder of Facebook; Beyoncé Knowles, founder of
House of Deréon Fashion Line.

e Student could also do an internet search for local entrepreneurs and identify
business owners in their community who are entrepreneurs.

o

o

o
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e Ask the student to brainstorm items they would like to purchase or things they would like to do with
the money from their lemonade stand.
o EDescribe what you will do with your earningsé
o EWhat is your financial goal?é
e Explain short-term and long-term goals.
o Short-term goals are items that you want to and are able to purchase immediately
o Other items, such as a college savings, they will need to save for overtime. These are called
long-term goals.
o  Explain to the student that another option is to donate part of their earnings
m Research or look up organizations in your community to share with.
m Discuss things, people, or organizations they want to benefit.
e Say: ELetfs pledge a certain percentage of your profits to this organization

right now!é
e Ask the student the following questions
o EWhy isitimportant to create a plan for how you will spend your .

money?8
o EWhy isitimportant to save?s
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